THE AFFIRMATIVE CASE
* YOUR GROUND. 

You get to decide what it is you want to talk about and what you want to do. The ideas are in your control. 

* YOUR TRAP 

You can set traps for negative teams, hide answers to their arguments, lure them into supporting weak arguments. Affirmative debating is a great place to learn and develop communication strategies which you can apply later. 

* YOUR ADVOCACY 

You can decide what you want to stand for, what you want to be an advocate of. You have a chance to propose changes you favor in a public forum and other people have to oppose you and test your ideas. In the future you will need to stand up and be an advocate, and now is the time to get the training you will need! 
SELECTION OF AN AFFIRMATIVE CASE 
Many beginning debaters are"given"an affirmative case to use. That's a good way to start, but before long you need to be able to develop your own affirmative case. Even if you are"given"a case, change it, add rhetoric, make it YOURS. When it comes time to write your own affirmative case, here are some things to keep in mind. 

* STRONG LITERATURE 

You will need good evidence. It is nice if your case idea has articles and books written about it so that you can learn to marshal the data and facts to fulfill your purpose. Don't be afraid if there is a lot of evidence about your idea, because since you initiate this discussion you should almost always been ahead of your opposition if you know the literature. 

* LITERATURE SLANTED YOUR WAY 

Don't be afraid if there is evidence that goes against your case, since there probably are no truly perfect ideas. It is best if there is evidence both ways so you can predict the negative arguments, but you also want the preponderance of evidence to be in favor of your side of the issue. Then you can always say that the majority of experts support your position. 

* YOUR ADVOCACY: BETTER, DEEPER, FEWER CONTRADICTIONS 

When you pick a case area that you believe in you will do a better job of debating. You will be more interested in learning about it so research and preparation will be easier. You will also make fewer contradictions when you debate because the affirmative case you are supporting fits in with your other beliefs and values. 

* PREDICTABLE NEGATIVE 

It is nice to pick an affirmative case that has a predictable negative approach. If you find that the negative evidence against your case tends to say the same things over and over again that is a good thing, because you will be able to prepare for a relatively small number of negative arguments. 

* AVOID OR TURN MOST POPULAR ARGUMENTS 

Certain negative arguments on many topics become very predictable and very widespread. Identify the most popular generic negative arguments and then design your case so that it answers, better yet, turns these arguments. Unimaginative debaters will use the same generic arguments every time, and you want to be in a position to get victory after victory over them. 

* POPULARITY OF CASE AREA 

Negative teams prepare most against the most popular cases. So, you might not want to use the affirmative case which is most common in your region. If your case is slightly unusual the negative team may well be unprepared and debating it for the first time. 
PREPARATION 
Preparing an affirmative case is all about research and organizing your research and your ideas. Research may be one of the most important skills you will learn in debate. This is the information age, and being able to mine information is like being able to mine gold. Start learning now so you can find some big nuggets later in life! 

* RESEARCH: SCAN AVAILABLE LITERATURE AREAS 

Go to the library and start by doing a search. Scan is the important word here. You don’t start reading whatever you find or you will never get anywhere. You need to SCAN what a library has and see what the best materials are and read them first. Use the RESEARCH guide in this book. Make sure to look for ALL KINDS of literature on your subject, including books, professional journals in your area of research, government documents, internet sites, general periodicals and newspapers, and specific prints put out by specialty groups in your field of research. 

* HOW TO READ: SCANNING PROCESS 

Once you have found a variety of materials sort it out and start looking at the BEST items first. Once again, SCAN is the important word here. Don't just pick up a book and start reading it at the first word until you get to the end. You will never finish that way. Instead, pick up a book and SCAN it -- look at the chapter headings and find the ones likely to have what you want and SCAN them first. When you SCAN a chapter read the first few paragraphs and the last few paragraphs. If they look good, then SCAN the chapter a paragraph at a time. You SCAN a paragraph by reading the first and last sentences. If they look good for your research area, then read the entire paragraph. This way you only read the paragraphs that you really need, not hundreds of pages of irrelevant stuff. Don't forget to look up the keywords about your case in the INDEX of the book. Do much the same thing with articles and other publication. Learn to SCAN vast bodies of literature to find exactly what you need and you will be a winner in the information age. 

 * AWARENESS OF NEGATIVE ARGUMENTS, CUT THEM 

Make sure to find and process the negative evidence and arguments as well. You don't understand your case fully until you understand the arguments against it. Use the evidence processing guidelines found in the EVIDENCE section of his book. 

* SORTING OF EVIDENCE: DO IT STOCK ISSUES STYLE 

After you have some evidence you need to sort it based on what it says. The best way is to sort it out based on stock issues. You should have categories like: significance, inherency, solvency/plan, negative, answers to disadvantages, etc. Always think about what argument the evidence relates to when sorting it, do not sort it based on key words. For example, it would be a mistake to put all the cards about"teachers"in one pile, as they might say teachers are good, teachers are bad, teachers hate the plan, the plan improves teaching, etc. You need to sort evidence based on how you will use it in the debate. 

* IDENTIFY MISSING EVIDENCE OR EVIDENCE WEAKNESSES 

Make sure to pay attention to the evidence that you NEED that you are not finding. You will have to do a special search for such evidence or else figure out a way to use your affirmative case without it. 

  
CONSTRUCTION OF AFFIRMATIVE CASE - THE FIRST AFFIRMATIVE SPEECH 
The first affirmative speech is the judge's first impression of you, and we know first impressions are very important. Make sure it gives them a good first impression of you and your ideas. 

* STYLE & RHETORIC 

Use colorful but sophisticated language. Don't just have evidence card after evidence card, also put in strong statements explaining what the evidence proves and why your arguments are important. Use your language to EXPLAIN your case to the judge. Show style and class in your use of language. 

* DIFFERENT VERSIONS FOR DIFFERENT JUDGES 

You might want to have different 1ACs for different judges. Some judges like a slower speech, others a faster speech. Have two different versions so that you don't have to do last minute editing and changing of your 1AC right before the debate starts. 

* THESIS STATEMENT 

In the beginning of your 1AC read the resolution and then give two or three sentences which explain the thesis behind your case. It is always a good idea to have the judge on board with your general ideas before you start presenting evidence and subpoints. 

* CONTENTIONS AND TAGS 

Keep your contentions few and clear. Have your contentions match the stock issues whenever you can. Make the wording of the contentions clear and simple so that judges can write them down easily. Don't go crazy with too many little subpoints, make your ideas sound big, not fragmented and trivial. Don't be afraid to repeat important contentions so that judges will be sure to get them. 

  

* SEQUENCING: USE A LOGICAL ORDER 

Put your arguments in meaningful groups, such as all the arguments about why the plan solves the problem in one contention. Also, follow a problem-solution format in building your speech. For example try this pattern: problem (significance), cause (inherency), solution (plan), workability (solvency). That makes sense to a judge and to most people. 

  

* INHERENCY: FRAUGHT WITH PROBLEMS IN OTHER AREAS, BUT NEEDED 

You have to have inherency. Watch out, though, it can get you in trouble. Look at the Inherency section of the ATTACKING CASE part of this book for an explanation. There are several kinds of inherency you can choose from. 

* ATTITUDINAL 

People, policy makers, or others do not like the plan or do not want the problem solved. 

* STRUCTURAL 

Laws, regulations, or physical constraints stop the plan or stop the solution to the problem. 

* HARMS INHERENCY 

The way we try and solve the problem now is a BAD one, creating harms, and the affirmative plan would solve the problem without these harms. 

* EXISTENTIAL 

Not a very strong inherency, but people use it. The argument here is that if the problem exists and persists there must be an inherency which"exists"somewhere out there. 

* SIGNIFICANCE, IMPACT, ADVANTAGE 

The next stock issue is significance. Make sure to spell this out clearly to make the need for your plan seem important. There are a number of ways to do this. 

* ADVANTAGE VS. HARM 

Advantages and harms say the same thing in a little different way. An advantage says that if we adopt the plan things will be better, while a harm states that bad things are happening now and we need to stop them. Advantages are best when your impact is in the future, harms are better when our impact is in the present. 

* QUALITATIVE DIMENSIONS 

Every impact and bit of significance talks about some bad thing that needs to be avoided. Sometimes it is a qualitative statement, in that it is not susceptible to numerical evaluation. You can't assign a dollar value to freedom or a weight to beauty, because these are qualitative concepts. Nevertheless they are very important. Very few thinking people would sell themselves into slavery, for example, at any price. 

* QUALITATIVE DIMENSIONS 

Some impacts are clear in their implications and need only be counted. Deaths, illnesses, children in poverty, these are all things which we readily accept as being bad, so the only question is how many of them can you specify in your case? Find big harms and then find big numbers to represent them. 

  

* EMOTIONALLY LOADED 

Find harms that pull at people's hearts. Show compassion and concern for those you identify in your case as being harmed, because after all, it is they you are advocating for. 

* PLAN 

Your plan is what you really advocate and is the most strategic portion of your affirmative case. Make sure it is clearly and carefully written. Here are some suggestions for plan construction. 

* MATCH THE RESOLUTION 

Use as many of the words in the resolution as you can in your plan, because it makes it sound a lot more topical. 

* AGENT: SINGULAR OR INCENTIVE ORIENTED 

You need some agent to carry out your plan. Certainly you need to use the agent identified in the resolution (such as the federal government), but beyond that you should indicate what part of that agent will implement the plan. As well, you might want to have the agent in the resolution give incentives to other groups or levels of government to carry out the plan. 

* ACTION: WHAT, HOW MUCH, NOW LONG, MODEL, ADVOCATE 

You need to specify the action in your plan. What is it that will be done? How much will you do it? How long will it take to implement the plan? You might consider using a model program as a guide for your plan ("We will do nationally what they do in Wisconsin"). This makes it easier to defend your plan as working, since it works in Wisconsin. You might also want to identify an advocate, probably someone you have good solvency evidence from, by saying"We will adopt the school voucher proposal presented by Dr. Ivan Feelgood of the University of Montana."Again, that may make proving solvency easier. 

* FUNDING: NORMAL VS. TARGETED 

You need to pay for the plan. You can do that by either using"normal means"(money gets appropriated by Congress like normal) or you can have targeted funding (such as cuts in a new and expensive bomber for the military). Either way, you need to be able to say how you pay. 

* ENFORCEMENT: NORMAL VS. TARGETED 

You need to make sure the plan has the force of law, or else people who don't like it will simply ignore it. You can utilize normal means for enforcement (executive branch, police, courts) or you can have a specific agent to enforce it (Inspector General of the United States). 

* INTERPRETATION 

Your plan can never be complete because your speech is limited in length. You might indicate in your plan that affirmative speeches will clarify plan particulars if necessary. After all, you don't want the negative clarifying what the plan does. 

* SOLVENCY 

Solvency is the most important of the stock issues the affirmative must prove in 1AC. You get no credit for pointing to a problem, only credit for solving it. This is also the stock issue the negative is most likely to attack. 

* HOW IT HAPPENS AND WHY 

Make sure your solvency evidence and your rhetoric explains to the judge how and why your plan solves the problem or gains the advantage. These explanations will help you defend against negative attacks. Judges hate to vote for plans when they don't understand how they work. 

* RANGE OF SOLVENCY 

Indicate how much of the problem you will be able to solve. Don't worry that you can't solve all of the problem, because your plan will still be a good idea even if it isn't perfect. However, you need to be able to indicate a range of solvency: we solve some important part of the problem, we solve half the problem, we solve almost all of the problem, we solve all of the problem. As long as you can sole SOME of the problem you have met the solvency burden, but the more you solve the better off you will be. 

* USING A MODEL OR EXAMPLE 

Feel free to copy some plan which has already shown itself to be successful. Then read the results of that specific program as your solvency evidence. 

* SOLVENCY ADVOCATE 

While not essential, judges generally like it and many negatives will demand it -- some specific author who says your plan is a good idea. 

* OVERCOME THE INHERENCIES 

If you identify inherent barriers make sure your plan can overcome them. 

* FRONTLOADING: MOST NEEDED EVIDENCE FOR 2AC 

Also put evidence in the 1AC which you can use later. Hide it somewhere, and then in 2AC you can use it without having to waste the time reading it. For example, you can hide evidence to turn the disadvantages, evidence to permute the counterplan, and independent solvency evidence. Often a good place to hide such evidence is near the end of the 1AC because the negative is all concerned about what they are going to say in the 1NC and the bottom of the 1AC is probably the last place they will get to in their 1NC. 
BRIEFING/FRONTLINES 
You will need to write briefs to answer expected negative arguments. These are called 2AC frontlines, your first line of response to negative attack. Here are some suggestions about this process. 

* CREATE BRIEFS TO ANSWER ARGUMENTS, NOT JUST AS EVIDENCE CATEGORIES 

* GENERALLY: BEST CARD FIRST, ALTHOUGH DISAD ANSWERS MIGHT BURY THE BEST CARD.

* LIST NEGATIVE CASE ARGUMENTS AND PREPARE ANSWERS. 

* ALWAYS MIX EVIDENCED AND REASONED RESPONSES. 

* TOPICALITY: EACH AND EVERY WORD: DEFINITION, WE MEET 

* COUNTERPLANS: COMPETITION, TURNING ANSWERING 

* DISADVANTAGES: FULL RANGE OF RESPONSES, ESPECIALLY TURNS 

* CRITIQUES: GENERAL AND SPECIFIC CRITIQUE ANSWERS. SOLVING THE CRITIQUE. 

* BACKGROUND AND DATA ON PLAN, STUDIES, AUTHORS 

* ANTICIPATE CONTRADICTIONS. 

* CREATE AN INDEX, CONSIDER AN EXPANDO/ACCORDION FILE FOR YOUR AFF.

